
DIGITAL MARKETING PORTFOLIO
ANDY WANG



LANDING PAGES

40
Landing Pages

27%
Avg Email CTO

+25%
Conversion YoY

$10M
New Pipline Growth



LANDING PAGES

4
Landing Pages

21%
Avg Email CTO

3+
Avg Pages

Session

200%
Increase in Conversion



LANDING PAGES

12
Landing Pages

15
Product Launches

Under 30%
Avg Bounce Rate

4+
Avg Pages

Session

http://www.chicagocutlery/commercial
http://www.worldkitchen.com/en/msny.html
http://www.vintageentertaining.com/


ONLINE PRESENCE

130+M
Pageviews

3+
Avg Pages

Session

11
Owned Sites

8
Core Brands

10%
Reduction in 

Bounce Rate

100%
Growth in

Mobile Views

http://www.worldkitchen.com/en/pyrex
http://www.worldkitchen.com/en/pyrex
http://www.revereware.com/
http://www.revereware.com/


CONTENT MARKETING

15,000+
Photos

1,000+
Videos

500+
Articles

800+ Million
Impressions

2.5+ Million
Clicks



SOCIAL MEDIA

16
Platforms

4+ Million
Engagements

500+
Avg Monthly Posts

300+ Million
Impressions

250%
Increase in CTR

2+ Million
Video Views

5
Social Channels

1.5+ Million
Facebook Fans

350
Youtube Videos

>90%
Completion Rate



HONORS

Presidents Award
2014

Who’s Who in Digital Marketing
2015 | 2016

IRCE |User 

Generated Content
2015

Widen|The Content 

Story
2016

8 Industry Speaking Engagements

3 Media Interviews
2014 | 2015 | 2016 | 2017 | 2018

SMSS Summit|GE

Renewable Energy 

Digital
2017

https://www.dropbox.com/s/bri4v4q866i1v3g/Andy%20Wang%20-%20World%20Kitchen%20-%202016%20Widen%20Summit_WMVHD.wmv?dl=0
https://youtu.be/h5PtdkAogpc

